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Axadnuairxo Ilpogil
WAt Tov Tupatos Ogyavwong kat Aoiknong Emyeonoewv tov Iavermotuiov Iewpauwg pe ewikevon oto
Maoxetvyrk kot Tovplopd. Axadnuaikr eumepia kat efeikevon oto Tovplotkd Mdaoketivyk, MdaokeTivyi
Yrnpeowy, Zupnsgt(pogo’( & qJUXO/\oyia Kaw(va/\wm, TOOOTIKEG EOODOL OTO TOUQLGTLKO HAQKETIVYK, é@euva

HAQKETIVYK, TIOLOTUKT] €Qeuvar 0oV TOUQLGpo OTQATNYKO HAQKeTVYK, destination branding, paQkeTivyk TOLQLOTIKWY
TIOOOQLOUV. AQLOTN YVOON TWV OTATIOTIKWOV TIROYQUdTwv SPSS, PLS wat AMOS.

Axadnuaixn AeBvn Axadnpaika Zuvédgla pe Koitég

‘Epevva
= Lykoudi D., Zouni, G., & Tsogas, M. (2025, accepted). Self-love towards destinations: scale
development and validation. EMAC (European Marketing Academy), 25-27/5/2025, Madrid, Spain
= Rapti, E., Zouni, G., & Lykoudi, D.M. (2025, accepted). Bridging Cultures: Empowering Tourists’
Intercultural Competence by Leveraging Personalized Destination Experiences for Sustainable
Growth, Global Marketing Conference, 24-27/7/2025, Hong Kong
= LykoudiD., Tsogas M, & Zouni G. (2025, under review). Emotion-Driven Segmentation: Revealing
Destination Love Types for Destination Marketing Management. 2025 AMA Summer Academic
Conference, 22-24/8/2025, Chicago, IL
= Zouni, G, Lykoudi, D.M., & Panagiotidou Z. (2024). Survey and Findings on Hiking Tourism post-
pandemic Behavior , 20th National and International Conference of Hellenic Society of Systemic
Studies: Systems Approach for Innovative Entrepreneurship, 11-14 December 2024, loannina, Greece.
https://confe.hsss.eu/wp-content/uploads/2024/12/HSSS2024_PROGR_ABSTRACTSS.pdf
= Lykoudi D., Zouni, G., & Tsogas, M. (2024). From co -creating experiences to co - creating
emotions: The role of Destination Love as a holistic concept. EMAC (European Marketing Academy),
28-31/5/2024, Bucharest, Romania
= Zouni, G, Katsanakis, I., & Lykoudi, D.M. (2024). THE IMPACT OF ISLAND FESTIVALS TO THE
SUSTAINABLE TOURISM DEVELOPMENT OF THE DESTINATIONS. 1st INTOCUS International
Conference, Harokopio University, 8-9/3/2024, Athens, Greece
= Lykoudi D., Zouni, G., & Tsogas, M. (2023). Profiling Tourists’ Segments with types of Destination
Love: Matching Emotions to Demographics. EMAC Regional Conference 2023, University of Piraeus,
27-29/9/2023, Athens, Greece.
= Lykoudi D. & Tsogas, M. (2022). Destination love: Conceptualization, scale development and
validation. EMAC (European Marketing Academy), Budapest, Hungary, 24-27/5/2022.
https://www.unicorvinus.hu/contents/uploads/2022/05/Corvinus Emac_program 210x297mm.cOb.pdf
= Lykoudi D., Zouni, G., & Tsogas, M. (2020). Destination love, Brand love & Interpersonal love; an
exploratory, comparative study of love across different contexts. EMAC (European Marketing
Academy), Budapest, Hungary, 26-29/5/2020. Proceedings of the European Marketing Academy, 49th,
(62921). http://proceedings.emac-online.org/pdfs/A2020-62921.pdf
= LykoudiD., Zouni, G., & Tsogas, M. (2019). A comparative, exploratory study of the emotional
nature of love across different contexts. EMAC (European Marketing Academy), Hamburg,
Germany, 24-27/5/2019. Proceedings of the European Marketing Academy, 48, (8636).
http://proceedings.emac-online.org/pdfs/A2019-8636.pdf
= Zouni, G, Tsogas, M., Lykoudi, D., & Mitropoulou, A. (2015). Investigating overall satisfaction
versus the cumulative sum of individual satisfactions from a Tourism Destination
Experience. EMAC (European Marketing Academy) Leuven, Belgium, 26-29/5/2015. ISBN number:
978-90-823-8339-0
[book of abstracts, https://kuleuvencongres.be/EMAC2015/w/files/program/]
= Lykoudi, D., Zouni, G., & Pitsakis, K. (2015). Modeling the perceived impacts of Mega events on
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Book chapters

host residents’ overall satisfaction. EMAC (European Marketing Academy) Leuven, Belgium, 26-
29/5/2015. ISBN number: 978-90-823-8339-0
[book of abstracts, https://kuleuvencongres.be/EMAC2015/w/files/program/]
= Zouni, G, Lykoudi, D., & Kouremenos, A. (2013). Customer Value and Satisfaction: Investigation of
the Relationship and Gaps between destination visitors and tourism providers. EMAC (European
Marketing Academy) Istanbul, Turkey, 4-7/6/2013. ISBN 978-9944-380-10-2.
= Lykoudi, D., & Zouni, G. (2011). Host Residents’ Perceptions towards Mega Events. The case of the
Athens 2004 Olympic Games. International Congress in Tourism, Leisure and Culture, University of
Coimbra, Portugal, 27-29/9/ 2011.
https://www.uc.pt/fluc/cegot/ctlc2011coimbra/speakerspalestrantes2/
= Zouni, G, Lykoudi, D., & Tsogas, M. (2011). Customer Value - Encounter Satisfaction - Overall
Satisfaction: An empirical examination of the relationship in a destination. 3rd Biennial International
Conference on Services Marketing, Izmir, Turkey, 7-9/9/2011.
[http://web.deu.edu.tr/3bic/Programme.html]
= Lykoudi, D., & Zouni, G. (2010). Are Tourists’ Demographic Factors Affecting Propensity to stay at
a Heritage Destination? A Logistic Regression Analysis Investigation. EMAC (European Marketing
Academy) Copenhagen, Denmark, 1-4/6/2010. Proceedings of the 39th EMAC Conference, ISBN:
9788792569011 8792569013
Zouni, G., & Lykoudi, D. (2010). Towards a customer orientation approach in tourism: Experience
measurement at a destination. ATS (Athens Tourism Symposium 2010), Athens, Greece, 10-11/2/2010
[ats.conferences.gr/uploads/media/Ats2010_program.pdf
= Lykoudi, D. M., Zouni, G., & Tsogas, M. M. (2025, under review). Unraveling destination love
types: Socio-Demographic Insights for Destination Management. International Journal of
Intercultural Relations
= Zouni, G, Lykoudi, D.M., Katsanakis, I. (2025, under review). Island Festivals as a Sustainable
Tourism Tool: Perspectives from Destination Stakeholders in Festival and Event Tourism.
Journal of Event Management.
= Lykoudi, D. M., Zouni, G., & Tsogas, M. M. (2022). Self-love emotion as a novel type of love for
tourism destinations. Tourism Geographies, 1-22.
https://doi.org/10.1080/14616688.2020.1765009
= Zouni, G, Tsogas, M. M. H., & Lykoudi, D. M. (2019). Customer value-encounter satisfaction-
overall satisfaction: examining the relationship in tourism destinations. International Journal
of Services, Economics and Management, 10(4), 357-379. DOI: 10.1504/IJSEM.2019.105019
= Zouni, G, Spasos, S., Lykoudi, D.M., Katsanakis, I., and Akriotis (2025, under review).
Exploring the Impact of Artificial Intelligence on the Tourism Industry: Opportunities and
Challenges, book chapter. In Empowering Digital Transformation, SCOPUS indexed Springer
Book Edited by Anna K. Zarkada (Introduction by Luiz Moutinho).
= Avkovdn, AM., Zoovn, I', & Todykag M.M. (2024). Aiegevvnon tov ovvaloOUaTog g
QAYATING YL €VAV TOUELOTIKO TTQOOQLOHO TIOU AVATITOOOETAL ATIO TNV EMAPY] LLE TOVG
vtomiovg (oeA 438-455). Emiotnpovikog Tépog mog tiurv tov Opotipov Kabnynrn
K. Aewvida Xvtron, Exddoeig ITavematnuiov Ietpatwe. ISBN: 978-960-6897-21-4
= Lykoudi D.M., Zouni G., & Tsogas M.M. (2023). Self-love emotion as a novel type of love for
tourism destinations in Buda, D. M., & Molz, ]. G. (Eds.). Affect and Emotion in Tourism., Taylor
& Francis, pp. 233-254.
= Zouni, g., Lykoudi, D.M., & Zagoriti, A. (2023, under review). The impact of economic crises
on tourism behaviour: Evidence from Greece. Emigtnpovikog Tépog mpog Tiunv tov
Opotipov Kabnynt k. Iwavvn Zweeov, Exdooeis Ilavermotnuiov Iepaiws.
= Lykoudi, D., & Zouni, G. (2019, under review). Comparing the perceived entertainment,
economic and urban development impacts on resident's satisfaction with a mega event: A
MIMIC model for Olympic Games mega events. Tiuntikdc Tépog Opdtipov Kabnyntn IT.
MaAAwagn, Exkdooeig Ilavemotnuiov Iepatws
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= LykoudiD., & Zouni, G. (2013: 439-452). Host residents’ perceptions towards a mega event:
the case of the Athens 2004 Olympic Games. Turismo e cultura: destinos e competitividade.
Cravidéo, F., & Santos, N. (Eds.). Imprensa da Universidade de Coimbra/Coimbra University
Press, Portugal. Doi: 10.14195/978-989-26-0754-2_16

»  IMavemotruo Iewparwgs (Tunua Tovglotikwv Zmovdwv)
(ITA 407/80-Zvvdidaokalia)
(Zvvodaokadia ue emx.KaB. Zovvn Fewpyia)
E1d1kécg pog@és tovplopov 6-Luvedglaxods, Exmaidevtikog, ZxoAikog 2/11/2023-17/2/2024
Alxxeignomn TavTOTNTAG VI TTEOOQLOUOUG KAL TOUQLOTIKEG ETLXELQT|OELG
(Zvvodaokadia ue avan.Kab.Todyxa Maprko-Mapto)
TovgLoTikn katavalwTtik Zupmegleoea kat Ppuxoroyia 14/3/2022-23/7/2022

Axadnuaikr) vtoTEoPogs (Addokovoa-AvTodUVAUT ALdAoKAALK)

1. Edwkég poo@péc tovglopol 6-Zuvedplakos, Exkmadevticos, LxoAucog 10/2024-2/2025
2. Al elpnon TavTdTTAC Yo TEOOQLOUOVS KOl TOUQLOTLKES ETILX ELONOELS

1. 'Egevva ko AvdAvon tng Tovplotikric Ayodg 15/3/2024-tchoax
2. Ewducéc Moop@éc Tovplopot 2 — Aygotouvgloptdg, Oucotovglopde, I'aotoovoukog, OwvoAoyucog

4/10/2022-14/10/2023

1. 'Egevva ko AvaAvon g Tovplotikric Ayoodag
2. Ewucéc Mopgég Tovplopov 2 — Aygotovglopds, Oucotovglopde, I'aotoovoptkog, OwvoAoyucdg
3. Ewucéc Moppég Tovplopot 6- Luvedoiakds, Exmoadevtikog, ZxoAkog

»  EOviko kot Kamodiotorakod Iavermatruio AGnvawv
(Emokéntng Kadnyntola, eagtvov eEaunvov) 22/3/2024- tchoa

Zuvvdwaokadia Oepatikrc Evotntac pe titdo «Strategy and Communication with the New
Media». pe emik.Ka. Ztavolavéa Awategivn oto EevoyAwooo Ipdypappa Metamtuy ooy
Zrovdwv (EJLM.E.) «<Méoa Emkowvwviag kat Ilpoopuyucéc / Metavaotevtucég Poéc» - MSc in
«Media and Refugee / Migration Flows» tov Tunuatoc Enkowvwviag kot Méowv Malikr|g

Evnuéowong

» Tewmnoviko Iavemotnuio AOnvav
(Emokéntng Kabnynrtowx) 9/2024-1/2025

Zuvdwaokadia xeipeowov eEapnvov EvaAllaktikwv pogewyv tovgtopov pe emic. Kad.Zovvn T.
oto Metamtoyiaro nedyoappa «ETIIXEIPHMATIKOTHTA KAI ZYMBOYAEYTIKH THN
ATPOTIKH ANATITYEH»

17/2/2022-tchoa
Zvvdwaokadia eagvov eEaprjvov Magretivyk pe avarnt.Kad.MaAwdoéto I'ecdoylo oto
Metamntoxiako npdyoappa «EIIIXEIPHMATIKOTHTA KAI ©YMBOYAEYTIKH XTHN ATPOTIKH
ANATITYEH»

= IST College
International Human Resource Management 31/1/2022- 5/2023
Work Based Project in Business & Tourism 6/10/2021-5/2023



Visitor Attraction Management 16/10/2023-22/1/2024

International Event Management 7/2/2024-30/4//2024
= New York College

Visitor Management & Tourism Policy & Development 1/12/2015-30/4/2016

Qualitative Research Methods in Business Administration 17/2/2014-30/6/2014

EnipAeyn AmAwpatikwv Metantoxiakwv Epyaciwv tov (EILM.E) «Méoa Emikowwviag kai Ilpoopuyixés /
Metavaorevtikég Poéc» Tov EKIIA (wg A’ emufAéniovoa, avapépetal To éTog avdBeong e dimAwpatikic)
2024/2025

Nobapa E., TitAoc «The Strategic Communication of Metadrasi for refugee integration purposes»

EnipAeypn AimAwpatikwv Metantoxiaxkav Epyaciov tov MITE «EINIXEIPHMATIKOTHTA KAI EYMBOYAEYTIKH
LTHN AI'POTIKH ANAIITYEH» TEQIIONIKOY NANEINIETHMIOY AOGHNQN (w¢g A’ xau I eruffAémovoa)

2024

BaCovpa E. Titdoc «Emixeipnuatico oxédio povadas wotokwv opvibBwv Prodoyikne extpopnc upe alomoinon
VTIOTIPOLOVT WY OLVOTIOLLAG».

2023

Awvn E., TitAoc: «ZvvawoOnuata otov Aypotovpiouo» (A’ emufAénovoa)

Mooyov E., TitAoc: «Avadelén twv eAANVIKOV TOTUKWOV TIPOIoVTwY kal 1 ovuPoAn Tove otov QaypoTovPLOLO»
MrovtCovraxnc I, TitAoc: «ITeptpaAdovTikn flwotydtTnTa & aypoTovpLoTIKEC TTPOOTITIKEG OPYAVIOUWY & TLPOOPLO LWV »
NucoAdxne I, TitAog: ««Atepedvnon NG ovoxETIONG UETAED EUTIELPLOV & dLaoVVOEDTC e Evay TOVPLOTIKO  TIPOOPLOUO
(place attachment) & mpotdoelc MAPKETIVYK Yia ETUXELPNOELS & TTPOOPLO OS>

Toipuna 1., TitAog: «Atepevvnon avantvéng evallaktixov Tovpiopov oo Anuo Avdpitoawac-Kpeotévawv»

Xovvtag A., TitAdog: «MeAETN Yo TIC TTPOOTITLKEC NTULAG TOVPLOTLKNG avanTtvéne Tov Anuov Tpolnviac- MeOavwv kat
TIPOTACELS UAPKETIVYK»

Ipipa Awx., TitAog: «Anuiovpyia Néac Aypotovpiotiknc Movadag ue Baon ta Néa Emyeipnuatika Ipotvnia»

Epevvnrika épyal/Research projects
«  GreCO - Green Cultural Oases (EU Funding, 2024-2027). The project is to shape emerging urban destinations
into sustainable, resilient and inclusive tourism hubs, tackling issues like overtourism, cross-cultural conflicts,
and environmental stress. Elliniko-Argyroupoli in Greece, epitomizes this shift as it transforms from a
residential area into a major tourist destination, hosting Europe's largest urban regeneration project.
Aoppodiotntec: Marketing Research, Destination Branding, strategic planning, cross-cultural conflicts

Exmaibevon

Havemotruio Iewgatwg

1/2015-7/2021 Tunpa Ogyavwong kat Awoiknong Enxetprjoewv
Awaxtopucd oto Tovglotikd MagkeTivyk
Ewikevon oto Magketivyk Tovplotuk@v mooogLopwy

9/2011-7/2013 NMavemotruio Tilburg, OAAavdia
L xoA1 Owovopuecdv Emotnuav kat Awotknong Enxetorjoewv
Tuua Mdoketivyk
Mertantuxiakd oto Mdgketivyk/Master of Science (MSc) in Marketing Management
Ewikevon oto Tovolotikd Magketivyk

9/2009-8/2011 Navemotruio Tilburg, OAAavdia
ZxoAn Kowvwvikav kat Zupmegupooikav Emotn v
Metantuxiako ot Lupmegipooikés kot Kowvwvikég emiotiuec/
Master of Science (Research Master) in Social and Behavioral Sciences

2003-2008 Owovouko Iavemotnuio AOnvav



Epyaoiaxn

eumelpio

6/2007- 6/2009

7/2009-8/2013

9/2013- 1/2020

Ilpocovra
Eéveg I'Nwooeg

Ilpocovra IT

Tunqpa Mdoxetivyk kat Emucovaviag
INtvxio oto Mdoketivyk kat v Emikowvwvia

Ewikevon oto Magketivyxk

Junior Marketing
Manager

Eéwrtepixog
Lovepyartng
Marketing

Senior Marketing

AINOX A.E.B.E Eumopio katepvyuévwov npoidviwv (Eloaywyéc-EEaywyéc)

Apuodiotntec HwAnoewv &llapaywync:
= AVATTLEN VEWV TIROIOVTWV KOl CLOKELAOTLWY, TARA YWY BEATIOTNG
TOOOTNTAG TMEOLOVTWY, AUEDT] ETUKOWVWVIA e TTEARTEG.

Marketing Duties:

= Opydvwon meowOnTkwy eveQyeLwV, TLLOAGYNOT), VTIOOTHQLEN OTN
dLOQYAVWOT] ETARIKWV EKONAWOEWV, dlaxelotomn social media, oxediaopde
OTQATIYIKNG HAQKETLVYK

= AfloAdynomn g ayopag

Manager = ‘Egevva Mdgketivyk
= Zroatnyka mAdva Magketvyk
= Key Account Manager tg AINOZ A.E.B.E pe v EAAnvikn Yrtepayooa
IKAABENITHX A.E.E.
AyyAwa Antalota CPE, University of Michigan & IELTS
Teopavucd IToAD xaAa Zertifikat Deutsch- Goethe Institut
TFaAAwa KaAa Delf A1, Delf A2
Operational Systems MS Office (Word, Excel, PowerPoint, Access)
Research & Data Processor Program SPSS (Statistical Package for the Social Sciences),
AMOS (Statistical Package for Structural Equation
Modelling analysis), PLS (Partial Least Squares)
Multimedia PowerPoint, Adobe PhotoShop, Coreldraw, Macromedia
Director, DreamWeaver
Internet WWW, E-mail accounts, social media

EmumAéov IIAnpogopieg

Emuotnuovixn
Zoppetoxn

MéAoc Evpwnaikrc Axadnuiac Magketvyk (EMAC)
MéAoc Owovoptkov EmpeAntnotov EAAGdOg






